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Transferring community balance_part2: workshop
results

NEIGHBORHOOD: How is neighborliness manifested - which means that the house is neighborly?
(indicators):
1. Community of neighborhood neighbors
2. We create something together
3. COOPERATION - caring, CO-responsibility, CO-BEING, CO-play - We cooperate and interact
and co-host
Openness to the needs of the local community
Activities leading to people getting to know each other and becoming close
Willingness / readiness to respond to specific problems arising in the social group,
In the same area of residence,

Easily create support and interest groups
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The residents are able to easily reach NH., You do not need to go by car.

10. Residents have an influence on the activities of NH.

11. A space to act, get to know each other, understand, act with us and in the neighborhood

12. DS has what people will bring to it

13. DS. knows (the leaders know) the immediate surroundings

14. Is embedded in the community

15. The influence of an individual on the community in which the individual lives and identifies
himself.

16. Nothing by force, these are not NH leaders. they are to take action, to wait for the residents'
proposals

17. Listening to the needs and dreams of the local community

18. Adjusting your actions to your needs and dreams

19. Involvement of real neighbors, people who live there and are related to this location

20. Having a developed method / selection of tools, going beyond the walls of the house with

the offer

21. Intergenerational and neighborhood neighborhood
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22.

23.
24.
25.
26.
27.
28.
29.

The perfect house is my seat in the district, | go there for no reason, by the way, without
formalities, | have a look on the way, see who is there and what is going on there, |
spontaneously pop in there because | want to see what they are doing

Recognizable

Homemade

On the way

A friend, people living in the same area and their friends from other areas meet

They can easily pass on various information in the neighborhood, create support groups
Working together for the benefit of others and with other neighbors

Helping individuals, feeling of influence by supporting one specific person

NEIGHBORHOOD INDICATORS OF THE NEIGHBORHOODHOUSE /CLUB:
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10.
11.

12.

Shared care for the neighborhood house / club, e.g. cleaning the space

Volunteering, involving people in activities - involving residents ver. Volunteering
Conducting "classes" by residents - sharing competences with others (paying residents for
conducting classes, economic support)

Crossing "roads" with neighbors - we know each other by name, we recognize each other at
meetings, we see / (work) the same people

Providing information about the activities of the club / house - word of mouth marketing
Widely understood neighborly relations, not only geographical ones

The coordinator begins to feel like a neighbor of the place where she works

Getting involved - becoming a "local" of the neighborhood where the house / neighborhood
club is located

A neighborhood house as a permanent point on the map of the district, as a meeting center
- awareness of residents about the possibility of using the place

Ability to cooperate - willingness to establish a partnership - start a partnership

A place from where you can borrow things, use the space for meetings by residents -
awareness / use of residents about the possibility of using the KS / DS resources
Neighborhood when people call us for advice / support and look for a dispute to solve the

problem
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13. You have to walk around the district and ask if people even know that there is a club in a
given place (have they heard about it - even if they haven't been).

14. People come to the Club / House for no specific reason, just like that, to visit (even if a
specific event is not happening).

15. "Word of mouth" works for mutual assistance. - speed of reaction to information

16. Neighbors will fight for their home / neighborhood club, if anyone had an idea to liquidate
it.

17. The space of the house / neighborhood club is filled with things (trinkets) of neighbors /
neighbors.

18. Post-event surveys with questions about the assessment of the house / club, ideas for
activities, etc. (we respond to the needs of neighbors / neighbors). - constant interaction
with residents, implementation of residents 'ideas (percentage of residents' ideas to all
implemented)

19. Adequacy of activities to what the inhabitants need?
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